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SOFT POWER: THE POWER OF CREATIVITY TO ENHANCE LOCAL EONOMY
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PRACTICAL FRAMEWORK FOR NAGA RICE
SOFT POWER

1
1
1
1
1
1
1
1
@ = rssssnssnnnsnnnnnnnnn; 1 11 BUSineSS DeVelOpmenT :
1
1
1
1
1
1
1

1.2 Customer Intention

1.3 Grounding Knowledge

SOFT POWER: THE POWER OF CREATIVITY TO
ENHANCE THE LOCAL EONOMY
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L FRAMEWORK FOR NAGA RICE COMMUNITY-BASED TOURISM
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1. ACTIVITY

2. GLUTINOUS RICE

3. SERVICE

4. VALUE

Santos, et al (2022): Suwanna, et al. (2021)
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1. Satisfaction

2. Royalty

3. Word of Mouth
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TOUR
PROGRAM

NATURE & ACTIVITY &
SENSORY EVENTS

FOOD & NAGA RICE
BEVERAGE PRODUCT

Festa, et al. (2020); Terziyska, & Damyanova,. (2020).
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—1 SUPPORT POLICIES

— LOCOL SUPPORT AND POLICIES

— PHYSICAL AND CAPACITY CONDITION

SOFT POWER: A FRAMEWORK OF NAGA RICE COMMUNITY BASED TOURISM SYSTEM

— REQUIRMENT OF HEALTH AND HYGINE

— BENCEMARKING AND VALUE CHAIN

mm SOFT POWER OF NAGA RICE

mm T'OURISM ACTIVITY

GLUTINOUS RICE

mm SERVICE

—

TOUR
PROGRAM
NATURE & ACTIVITY &
SENSORY EVENTS
FOOD & NAGA RICE
BEVERAGE PRODUCT

1. SATISFACTION
2. LOYALTY
3. WOM

NAGA RICESCAPE

& CBT DEVELOPMENT

REVISIT INTENTION

Adapted from: Festa, et al. (2020); Santos, et al (2022): Suwanna, et al. (2021); Terziyska, & Damyanova,. (2020).
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