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INDUSTRY SIZE 

Source: http://www.slideshare.net/leetchi/crowdfunding-trend-or-new-economy?qid=70127b2f-f7d9-4fb7-9578-6583dc05fff5&v=default&b=&from_search=2 

CrowdFunding will continue to grow.  The World Bank estimated that by 2025, 
the global crowdfunding market potential could be $90-96 Billion. 



CROWDFUNDING BY TYPES 

Source: http://www.slideshare.net/leetchi/crowdfunding-trend-or-new-economy?qid=70127b2f-f7d9-4fb7-9578-6583dc05fff5&v=default&b=&from_search=2 



TOP FUNDING PROJECTS 

Source: Kickstarter 2013 & http://www.slideshare.net/montymetzger/crowdfunding-33851854 



CROWDFUNDING TRENDS 

• Moving Slowly to Jumpstart our 
Business Startups 
 

• Exits by Crowdfunding Websites 
Will Exceed New Launches 
 

• Major VC Players could set up their 
own 

 

Source: http://www.huffingtonpost.com/david-drake/crowdfunding-grows-up-4-t_b_6398444.html 



Successful Case: 
Dolfi-Next Gen Washing Device 





Crowdfunding Platforms 



LOOKING GOOD, BUT!!! 

• 60% of all projects fail 

• Average race is less than $10k 

• Due to no prelaunch 

Source: http://www.slideshare.net/eli6603/hatterized-crowd-deck?related=1 



MUST DO!! 

Research/Plan 

Details! Details! 

Details! 

Build, build, refine 

Seek Feedback 

Involve People (Social) 

This is NOT Perfect 

Impressions &  

Site Traffic 

Good campaigns convert 4-5% of 

the traffic that comes to the site 

Source:http://www.slideshare.net/eli6603/hatterized-crowd-deck?related=1 



KEY SUCCESS FACTORS 
 

 Right Platform @ The Right Time 

 Effective & Attractive Curation: Great Pitch 

 Good Strategies & Sound Business Plan 

 Managing Risks & Optimizing Resources 

 Be Proactive 

 Have an audience that cares 



The Spirit of CrowdFunding 
 
 Building a CrowdFunding ecosystem depends on 

key enablers to build trust 
 Campaigner:  Simply sets the tone right from the 

very beginning for that idea to materialize---
committed to what we say we are going to 
be/do/have 

 Embraces the evolution of technology and 
proliferation of social media to reach out to the 
world 


