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JSP COX Laboratories (Thailand) Ltd.,Part &
== JSP Pharmaceutical Manufactory (Thalland) Co.,Ltd

CDIP (Thailand) Co.,Ltd

]
Specialize C D I P.
* Dietary & Functional Product Inaovative  Instinc:
* Pharmaceutical -
* Herbal Medicines

» Skin care product

Services

* Formulation
* Research and Develop s gnsidered |
D FDA Reglstratlon |s_.the prwate sectnrselect d bY,NSTDA:
« OEM Services -
* I[P Matching and Utilization
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We can facilitate our customer varieties
of dosage form.

Functional Soft gelatin Furictiona
Instant Drink drink capsule Gummy
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Technology push vs. Market pull

Technology push
Research & Production Need?
Developement

Market pull (demand pull)

Expressed
Research & : * »
Developement * m M;;:de':

http://en.wikipedia.org/wiki/File:Technology-Push_Market-Pull.png
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Types of innovation u;

- Classified by application
+ Product innovation
- Service innovation
- Process innovation

Processes f§ Services f Products
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[TECANOLOGY EVOL VES

Sustaining _Mastery
Over a Technology: NEW
Building of firm foundations; '
improving, augmenting, applying TECHNOLOGY
CURYE

Dirminishing Returns

3% ——— THE BREAKTHROUGH !

EXISTING
TECHNOLOGY
CURYE

Pioneering
Engineering & Science:
Prospecting for new possibilities;
exploring, evaluating, inventing

MEASURE OF ADYANCEMENT

MEASURE OF APPLIED EFFORT
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Scientifical Knowledge Applied Knowledge

m — Industry

Knowledge Flow f

Technological Knowledge

urnal of Technology Management &6 aviasins 244i61410, Gustavo Dalmarco?



Collaborative Research
Venture Creation

Long-term relationship
based Partnering

Government Funding

— Universi
—P

Industry Funding

Discovery & Industry

Verification

Exploitation

Lawrence Dooley, David Kirk, (2007) "University-industry collaboration: Grafting the
reneurial paradigm onto academic structures", European Journal of Innovation
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European Journal of Innovation Management

Lawrence Dooley, David Kirk, (2007) "University-industry collaboration: Grafting the entrepreneurial paradigm onto academic
structures”, European Journal of Innovation Management, Vol. 10 1ss: 3, pp.316 - 332




The Valley of Death

ﬁ Basic
' Research;
Invention

w

Research;
Innovation

Political picture
of the "gap”

"Valley of Death”
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mare than 2,500 peer-reviewed journals and more than 11,000 books

Know more

e Voktd —_—
AUAITRNIY, LNYLLNSINUWIRY...e book , e journal
Facebook ,youtube LA592A8UNIVE

AneNN technology e facebeook, youtube, e subscribe
Research 61199 Ainn website 914, 201ua, 28183 1D

FAMINIDNA VN 91NAUN
Artwork design

S
PHARMA = 2 .




.. ANAN

Line wechat whatapp §99U
Facebook 218289611Net. .. LeNTI8
Review &u@1as facebook

TV digital #aa15 T2

89284 logistic track
E payment
Google translat
Google map

4079 likes

srirtajensen round: @namusop100
#namuSOP100 #salmonplacenta fidwlianld
inon e i

uhsowaRdansadaonidonmoanin
wwahunuaoaainuoshoaotD

n e SNl 2
=g

0845585910, @
0856626556 \&

SHacrrsnal pws & nsSuand

w nsUn s¥ 1,090 uin
—




LNSHAG _

ERP, SAP, SzUuAILANNTHEG
BUSNWUNNNU youtube
PILANANSHAMKNUdIgital L7 WaS 1N LAFBITNT MTALATIEEN
NTUTENAHANTIHES
ausiRANaasinee 1w ludede invoice
~ Payroll .3uLAau
- Web ¥

LS




...FDA
MDY AN

Register...ALATDIE1219A

L SUsEE WY

b

™) )
- \-‘I L ar - =3
. Hi .ﬂmﬂ’lﬂéﬂﬂﬁ'lﬂ'ﬂ ¢ BBHATUWNTIHRZIDE Hlﬂ'lﬂ\‘#'\ﬂ'“

«“

X #0ya Certificate
@),
- foyadowlsEneunts | o) . 3
1 dayaanafunis ldeaniaiesdrnn
)

» J

= BDyAAHIAUNTT [nsnaToed1D1

o o W £
BOHAUUTUINWIZAT

« FIMULASADA

WdayalNBL gzt eY 64 B

Email, line, intranet jsppharmainfo )

HARANITLATBIAID

« WOAAANING



T'hank you
£ 5/ cove. @0 ®JSP




